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SpOrtscene
approached
f Student Village to

with youth in the [ (V
launch of its 10% 4
student discount s

offering across: M/ X

South Africa =&
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Sportscene wanted to...
T A

. Inform students of their campus’s nearest Sportscene store
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Create a cool experience on campus that creates an affinity with

the brand

Drive sign ups of the new discount
card

I
‘ ' are
\ riz,

\

. - - R ¢ '
P 5 Y w. ) y \
¢ P m&f ¥ < s

v

WHERE )
iT'S AT

1STUI)ENT

VILLAGE N




A case study by Student Village 2015




PR AL, iR ¥

£

= ——= Student Village S

| ® ~ ~
dVI0

L\J == : CIC

Al 10
: D C

-10 J
o]0 \
0

N1/

)

:

A case study by Student Village 2015




The expectations were high but Student Village
exceeded them. See them for yourself...

Students
loved the \
Extreme

) experience of
client always
satisfaction , \

winning
something //
\//

/\ ,
Across the 1“\ v 7200 of card

campuses, holders
16 000 signed up, \
discount card went in store
holders , within the y
signed up month //
' ~ =
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Find More Case Studies @ www.studentmarketing.co.za
Contact Us @ sales@studentvillage.co.za \(

I 5 ' 19 West Street, Houghton, 2198, JHB
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