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3 month study

18 – 24 years of age

South African Youth

100+ Samples

Interviews

Round tables

Desktop research

Johannesburg, Durban, Cape Town

Research Approach

#YouthCulture



MYTHS
Lazy and rebellious

youth want soft issues

youth is homogenous
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MA 2000
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35-53

Gen x
25-34

Gen y
18-24

Gen z

MTV generation Millennials centennials
Ma 2000

skrr skrr’s

afrillennials
bad bad’s



All About

Brand
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CULTURE
CREATORS
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THEY’RE COMMUNICATING
THE COMBOS
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the gig culture
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EXPERIENCE$
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YOUTH 
LIFESTYLE 
& CULTURE 

TRENDSretail•istas
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YOUTH 
LIFESTYLE 
& CULTURE 

TRENDS
which of these are more premium WHICH OF THESE ARE GUCCI/H&M?

H&M Gucci
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WHATTHEYVALUE

authenticity
Share ability

creativity

uniqueness
recognition

YouthCulture



I NFLUENCE
. t h e t r u t h a b o u t .

authority authenticity



YOUTH 
LIFESTYLE 
& CULTURE 

TRENDS

W H A T
Brands
should

know

values differ Create authentic content

Culture creators CO CREATE for your brand

All About Experiences share ability

socio economic be empathetic

visual domination don’t be generic



THANK YOU.
s t u d e n t v i l l a g e . c o . z a

Jonathan Dicks
Head of New Business
jono@studentvillage.co.za
011 885 3918
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