The Future of
Influencer Marketing
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Influencer Marketing
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Brands choose the Brands are Brands don't have
wrong influencers currently wasting a way to
that often produce their influencer measure real ROI
poor results budgets on on their influencer
fake audiences campaigns
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* Deal with a national food and beverages company
 Alcohol brand sponsorship

* Free nights at a 4 star hotel

e 7 popular restaurants offered free meals

swimsuit company endorsement contract
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Measurable Sales

Finally, marketers have a way of proving the ROI of their
influencer marketing
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We work with you to determine your
objectives & KPI's

‘ Reporting includes reach of real
audience & quality engagement

‘ Conversions or Sales to your products
can now be measured providing real ROI

‘ Unique links created for each Influencer
to determine your A-team to use again.
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Our Approach

« We recruit micro/nano influencers who connect & care about your brand
« We guarantee real reach by eliminating bots through smart tech
« We create authentic engagement
* Live reporting throughout your campaign

« WE MEASURE REACH, ENGAGEMENT & SALES
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Our Influencers

Celeb Influencer Micro Influencer Nano Influencer
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Our 3 Questions




Brands WINNING with Influencers
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Q Take a photo of this slide

High engagement starts with
influencers who love your brand

Micro/Nano Influencers create
higher engagement

Better Technology connects brands
with these REAL influencers




The Student Village Promise

Student influencers that truly‘care about your brand

HIGHER
ENGAGEMENT

5X

Engagement rates 5X
more effective than

traditional influencer
programmes

REAL REACH

+20%

Tech weeds out the
bots ensuring you
reach real audiences
and at least 20%
higher reach

LOWER PRICE

-33%

Cost per engagement
at R2.99 which is a third
less the industry
average of R4

MEASURABLE
SALES

ROI

Measure your
conversions and sales
to get real ROl
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