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STA TRAVEL IN 
ASSOCIATION WITH BAZ 

BUS, SHOT LEFT AND 
VARIOUS OTHER 

PARTNERS, 
COLLABORATED WITH 

STUDENT 
VILLAGE

TO ENCOURAGE 
STUDENTS TO EXPLORE 

THE BEAUTY SOUTH 
AFRICA HAS TO OFFER! 

THE CHALLENGE
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OBJECTIVES

ENCOURAGE 
STUDENTS TO TRAVEL 

BY SHOWING THEM 
HOW AFFORDABLE IT 

CAN BE

GIVE STUDENTS A 
CHANCE TO PACK 
THEIR BAGS AND 

TRAVEL ON THE SPOT

ENCOURAGE STUDENTS 
TO TAKE A SHOT LEFT 

AND EXPERIENCE 
SOUTH AFRICA
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THE ROLL OUT
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STUDENTS HAD NO IDEA 
IN THE BEGINNING OF THE 
ACTIVATION THAT BY THE 
END THEY WOULD BE 
PACKING THEIR BAGS AND 
HITTING THE ROAD ON 
THE SPOT

STUDENTS WERE EAGER TO 
TAKE PART IN ALL THE 
ACTIVITIES ROLLED OUT 
ON CAMPUS,  FOR A 
CHANCE TO WIN A 
ROADTRIP AROUND SOUTH 
AFRICA

EXCITEMENT BREWED AS 6 
LUCKY STUDENTS FROM 
DIFFERENT CAMPUSES 
WERE TOLD TO PACK 
THEIR BAGS AND JOIN 
#MYMZANSIROADTRIP.



THE ROAD TRIP
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STUDENTS ON THE TRIP 
GOT TREATED TO AN 
EXHILIRATINGLIST OF  
EXPERIENCES INCLUDING 
BUNGEE JUMPING, 
ABSAILING AND 
SANDBOARDING, 
CANOOING, SURFING, A 
BOAT CRUISE, A TRIP TO 
AFRICANYON AND HIKING 
THROUGH NATURES 
VALLEY

THE 4-DAY MZANSI ROAD 
TRIP KICKED OFF IN 
PRETORIA AND MOVED TO 
DURBAN, AFTER WHICH 
THE NEXT STOP WAS 
GRAHAMSTOWN AND 
FINALLY CAPE TOWN



THE ELEMENT OF 
SURPRISE PROVIDED 
PLAYFUL WAYS OF 
ENGAGING WITH 
AUDIENCES BEYOND THE 
GROUND. 
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TWITTER, FACEBOOK AND 
INSTAGRAM WERE THE 
KEY CHANNELS FOR 
#MYMZANSIROADTRIP

SOCIAL MEDIA



ALL INFLUENCERS 
SHARED THEIR 

PERSONAL EXPERIENCES 
AND GOT THEIR 

AUDIENCES CURIOUS TO 
GIVE STA A TRY

WORKING WITH SOCIAL 
MEDIA AND YOUTH 
INFLUENCERS, KARABO 
NTSHWENG, ANNABELLE 
OF SHE SAID SA AND 
OH_ITS_CAIT, STA 
TRAVEL GOT TO SHARE 
THE EXPERIENCE OF THE 
ROAD TRIP WELL 
BEYOND THE LUCKY 
STUDENTS IN THE GROUP
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INFLUENCER 
ENGAGEMENT



RESULTS

#MYMZANSIROADTRIP REACHED 133, 
248 STUDENTS ACROSS 5 CAMPUSES 

IN SOUTH AFRICA

THE CAMPAIGN TRENDED, GIVING 
EXPOSURE NOT ONLY TO STA, BUT ALL 
THE PARTNERS INVOLVED INCLUDING 

BAZ BUS AND SHOT LEFT

IN MEDIA, THE CAMPAIGN HAD THE 
POTENTIAL REACH OF 64,800 

STUDENTS AND AN ADDITIONAL 138, 
700 THROUGH THEIR ONLINE 

PLATFORMS
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CONTACT STUDENT VILLAGE
TELEPHONE: 011 885 3918 

EMAIL: SALES@STUDENTVILLAGE.CO.ZA
ADDRESS: 19 WEST STREET, HOUGHTON, 2198, JHB 

PO BOX 432, MELROSE ARCH, 2076
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