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THE CHALLENGE

IN ORDER TO
LAUNCH THEIR NEW
RANGE OF
FLAVOURS,

HOOKED UP WITH
STUDENT

VILLAGE

TO TAKE THEIR
PREMIUM BRAND |
TO CAMPUS!
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OBJECTIVES

CREATE HYPE AND INTERACTION AMONGST STUDENTS
OVER NESCAFE’'S SIX NEW FLAVOUR VARIANTS

MAKE NESCAFE’'S PREMIUM BRAND ACCESSIBLE AND
STUDENTS’ NEW STAPLE COFFEE CHOICE

CONNECT STUDENTS TO THE BRAND BY INITIATING
THEIR CONNECTION WITH ONE ANOTHER
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MUGSHOT

MUG STYLING WAS
A GREAT CONVO
STARTER, WHERE
STUDENTS WROTE \
INSPIRATIONAL,
ENCOURAGING &
POWERFUL
MESSAGES TO
SHARE WITH OTHER . '
CAMPUSES.
STUDENTS CALLED
THE MUG SHARING,
THE NEW SCHOOL
“PEN PAL"!
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It all starts with a J
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A CUSTOM
DEVELOPED APP
MATCHED STUDENTS
TOGETHER,
CONNECTING THEM
BOTH ONLINE AND
AT THE NESCAFE’S
CONNECT CAFES
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PLAYING BALL
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SOCIAL MEDIA
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To whomever is getling this. | am not lying. Remermber
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You knows you want it
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CONTACT STUDENT VILLAGE
TELEPHONE: 011 885 3918
EMAIL: SALES@STUDENTVILLAGE.CO.ZA
ADDRESS: 19 WEST STREET, HOUGHTON, 2198, JHB
PO BOX 432, MELROSE ARCH, 2076
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