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~ .. RELEVANT ENGAGEMENT ADDED TO THE
ALREADY EXCITING CAMPAIGN:
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THE EXPECTATIONS WERE HIGH BUT STUDENT
VILLAGE EXCEEDED THEM. SEE THEM FOR YOURSELF...

ESTEE LAUDER LAUNCHED THEIR
CAMPAIGN IN AN INNOVATIVE
ENGAGEMENT. STUDENTS WERE

BOWLED OVER BY THE
PRESENTATION WHERE THE

BRAND SAMPLED PURE ENVY TO
OVER 3000 STUDENTS AND
COMPLETED A TOTAL OF 192
INCREDIBLE MAKE OVERS

BECAUSE OF THE
THE CAMPAIGN AMAZING EXPERIENCE

REACHED IN EXCESS GENERATING

OF 126,700 ACCOUNTS SERIOUS FOMO, ESTEE
ON TWITTER WITH LAUDER DROVE THE
250,908 NEED TO ENGAGE ON
IMPRESSIONS AND AND OFF CAMPUS AND
141 ENGAGEMENTS LEFT STUDENTS

WANTING MORE
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FIND MORE CASE STUDIES @ WWW.STUDENTMARKETING.CO.ZA
CONTACT US @ SALES@STUDENTVILLAGE.CO.ZA

19 WEST STREET, HOUGHTON, 2198, JHB / PO BOX 432, MELROSE ARCH, 2076
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