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called on Student
Village to assist
them in recruiting

the best canditates
Into their Graduate
recrurtment
programme.
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Reckltt Bencklser wanted Student Vil Iage Tll
Expose potential graduates totheRB brand
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BUILD RB’S EMPLOYER BRAND SO STUDENTS CAN RELATE TO AND CONNECT WITH THEM
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Inform Graduates about the June/July internship and 2016 graduate programme
Attract top entry level talent

Attract top entry level talent
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with Reckitt Benckiser and Student Village pulled out all the |8
stops. |
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WITS:

2150 student 2200 student
interactions with interactions with
100 eligible 85 eligible
candidates at the candidates at the
presentation presentation

UCT: / UKZN:

1800 student 1800 student
interactions with interactions with
120 eligible ‘ 75 eligible
candidates at the candidates at the
presentation presentation
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Find More Case Studies @ www.studentmarketing.co.za
Contact Us @ sales@studentvillage.co.za

19 West Street, Houghton, 2198, JHB / PO Box 432, Melrose arch, 2076
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